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Wellness Hardware Brand
Benefit-Led Revamp

3 key takeaways · phased replatforming roadmap

C O N T E X T

A premium wellness-hardware brand had a spec-heavy site that overwhelmed

shoppers and buried the reasons to buy.

G OA L

Shift the experience from features and specifications toward benefit-led storytelling

and a calmer path to purchase — and plan a replatform.

A P P R OAC H W H AT W E  F O U N D

R E C O M M E N DAT I O N S

UX review of the full purchase journey

Analysis of customer language and where

shoppers went looking for proof

The site led with technical specs rather than the

benefit and experience

Shoppers left the site to find reviews because

product pages didn't give enough detail

Little narrative connected the product to a

healthier lifestyle; authority cues were weak

Simplify content to focus on benefits

Make information clear and scannable

Project authority with testimonials and credentials; follow a phased replatforming

roadmap

Seema Rao ANONYMIZED CLIENT WORK · DETAILS CHANGED TO PROTECT CONFIDENTIALITY


